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Powerful Network  

By partnering with local broadcast 
television stations that operate 
viewer rewards programs, 
GreenLink has created a unique 
network coupled with an opt-in 
consumer database. GreenLink 
has aggregated these station 
programs into a powerful results-
based advertising network.   

What We Can Do For You  
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GreenLink Delivers  

DǊŜŜƴ[ƛƴƪΩǎ ǊŜǎǳƭǘǎ-based 
marketing solutions help 
you achieve your 
revenue, lead generation, 
customer acquisition and 
branding goals. GreenLink 
delivers effective and 
affordable advertising 
campaigns by combining 
the reach of television, 
targeting capabilities of 
database marketing, and 
the measurability of response-based advertising. GreenLink advertising 
solutions allow you to reach targeted consumers, generate response, 
and see real results.  
 

Al l  of our product options 
can be used as stand-alone 
marketing programs or can 
be integrated into existing 
multimedia campaigns to 
extend messaging and 
enhance measurability. 



 

 

  
 

  
 

  

Itôs All About GreenLinkôs Network 

GreenLink has created a unique television network coupled with an opt
-ƛƴ ŎƻƴǎǳƳŜǊ ŘŀǘŀōŀǎŜΦ ²ŜΩǾŜ ŘƻƴŜ ǘƘƛǎ ōȅ ǇŀǊǘƴŜǊƛƴƎ ǿƛǘƘ ƭƻŎŀƭ 
television stations that operate viewer rewards programs using 
DǊŜŜƴ[ƛƴƪΩǎ ±ƛŜǿ[ƛƴƪ tƭŀǘŦƻǊƳΦ  ¢ƘŜǎŜ ǾƛŜǿŜǊ ǊŜǿŀǊŘǎ ǇǊƻƎǊŀƳǎ ŀǊŜ 
similar to airline frequent flyer programs but are operated by 
television stations. We have created one of the largest performance 
marketing networks by aggregating these station programs into a 
single network.  
 
DǊŜŜƴ[ƛƴƪΩǎ ǊŀǇƛŘƭȅ-expanding network of 17 stations reaches 15.2 
million households or 40.6 million people in the following 12 DMAs:  

 

 

Market  Stations  Community  
Kansas City  KCTV  KC Rewards   

  KSMO    

Tampa  WFLA  TBO Rewards  

  The Tampa Tribune    

Dallas  KTVT  DFW Rewards  

  KTXA    

Houston  KPRC  Click2Houston Rewards  

Las Vegas  KVVU  FOX5 Rewards  

Portland  KPTV  PDX Rewards  

  KPDX    

Seattle  KOMO  KOMO4 Rewards  

Columbus  WCMH  NBC 4 Rewards  

Tulsa  KOKI  FOX23 Rewards  

  KTFO    

Southern Idaho -  

Twin Falls area  

KKMV, KZDX, KFTA, 

KBAR  

SouthernIdahoNow Rewards  

Sacramento  KTXL  November 2009  

Orlando  WOFL / WRBW  December 2009  

     

  

A How We Do It  
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Who Watches GreenLink Partner Stations?   
 

Weekly Audience Cume Across Network 
10.8 million total households  
21 million adults 18+ 

10.8 million women 18+ 
10.3 million men 18+ 

 

  

 
 

Demographics  

  Female ï 51.2%  

   Male ï 48.8%  
 

 18-24 ï 2.6 million 

  25-34 ï 3.9 million 

  35-49 ï 6.1 million 

  50-54 ï 2.0 million 

  55-64 ï 3.1 million  

  64+ ï 3.4 million 

Gender  Age Total  

  18-24 ï 12.5%  

  25-34 ï 18.4%  

  35-49 ï 28.9%  

  50-54 ï 9.3% 

  55-64 ï 14.9% 

  64+ ï 16.1% 

Age %  

Who Are GreenLinkôs Members? 

70% are female  
69% are under the age of 49 
43% are college educated  
35% make over $50,000 per year  
50% own their own house 

 

 
 

  Female ï 70% 

  Male ï 30%  

  > $25,000 ï 70%  

  > $50,000 ï 35%  

  > $75,000 ï 17%  
 

Demographics  

  18-24 ï 9%  

  25-34 ï 23%  

  35-49 ï 37%  

  50-54 ï 11% 

  55-64 ï 14% 

  64+ ï 6% 

Gender / Income  Age  Ethnicity  

  White ï 71%  

  Black ï 11% 

  Hispanic / Mexican ï 9% 

  Asian ï 3% 

  Other ï 6%  

A Our Audience  
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Campaign Performance and Management  

When you advertise with GreenLink, your campaign performance is 
transparent so you can make informed decisions about what is and 
ƛǎƴΩǘ ǿƻǊƪƛƴƎΦ 
 
DǊŜŜƴ[ƛƴƪΩǎ Ǌƻōǳǎǘ ǊŜǇƻǊǘƛƴƎ ƛƴŎƭǳŘŜǎ ǘǊŀƴǎŀŎǘƛƻƴ ǘƻǘŀƭǎΣ ǊŜǎǇƻƴǎŜǎΣ 
sales, campaign costs, impressions, ad platform information, and 
individual user demographic data (including gender, age, household 
income, and zip code). You can use this information to make smarter 
advertising decisions like allocating more of your budget to GreenLink 
products.  

 

 
 

  

A Reporting  
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A Wide Range of Products and Solutions  
GreenLink offers high-performance marketing solutions that help you 
achieve your revenue, lead generation, customer acquisition and 
branding goals.  All of our product options can be used as stand-alone 
marketing programs or they can be integrated into existing multimedia 
campaigns to extend messaging and enhance measurability.  Pick the 
ƻƴŜ ǘƘŀǘΩǎ ōŜǎǘ ŦƻǊ ȅƻǳΦ   

  

  

Watch-And-Earn 
GreenLink posts your commercial or video content across 
our network and you only pay when someone watches.  

Sponsored Keywords 
Sponsored on-air keywords deliver the right message, 
providing you with an affordable, measurable on-air and 
online advertising solution. 

Product Showcase 
Innovative approach to highlighting product placement. 
Your product or service becomes a redemption item 
across our network.        

E-mail Advertising 
²ƛǘƘ DǊŜŜƴ[ƛƴƪΩǎ Ŝ-mail products, you can reach the 
right customer with the right offer at the right time.  

RevMatch 
GreenLink promotes your business and you only pay when 
a member participates in your offer.  
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